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Unit 3: 
Marketing    

Key Topic 1: The role of marketing mix price and the different 
methods of pricing strategy used in given situations. 

a) I can understand pricing methods (benefits and limitations of 
different methods), e.g., cost plus, competitive, penetration, 
skimming, and promotional.  

b) I can recommend and justify an appropriate pricing method 
in given circumstances.  

c) I can understand the significance of price elasticity: 
difference between price elastic demand and price inelastic 
demand; importance of the concept in pricing decisions. 

 
Key Topic 2: The methods and importance of Marketing mix- 
Place 

a) I can understand the advantages and disadvantages of 
different channels, e.g., use of wholesalers, retailers or 
direct to consumers.  

b) I can recommend and justify an appropriate distribution 
channel in given circumstances. 

 
Key Topic 3: The central role of the marketing mix- Promotion 
and technology in marketing mix 

a) I can understand and outline the aims of promotion and 
different forms of promotion and how they influence sales, 
e.g., advertising, sales promotion.  

b) I can explain the importance of the need for cost-
effectiveness in spending the marketing budget on 
promotion. 

c) I can define and explain the concept of e-commerce.  
d) I can discuss the opportunities and threats of e-commerce 

to business and consumers and its use of the internet and 
social media networks for promotion. 

 

Formative assessment to take place 4 times 
per term. Feedback will be given to help 
students to improve and progress in the topic 
area. Grades will not be given at this time. 
 
Examples of Formative Assessment to be 
used this term: 
Class Assignments 
Past Paper based projects. 
Quizzes 
Presentations 
 
Summative assessment at end of units 
studied. 1 summative end of unit assessments 
per term. 
Students will receive a percentage for this 
assessment. 
End of unit major tests – Written/online. 
Test will be based on Structured questions 
following CIE criteria for Paper 1 and 2. 



Key Topic 4: The use of marketing strategy in different 
situations and explain the impact of legal controls on 
marketing and the opportunities and problems of entering new 
markets abroad.  

a) I can explain the importance of different elements of the 
marketing mix in influencing consumer decisions in given 
circumstances.  

b) I can recommend and justify an appropriate marketing 
strategy in given circumstances analyze the consequences 
of market failure. 

c) I can explain the impact of legal controls on marketing 
strategy, e.g., misleading promotion, faulty and dangerous 
goods. 

d) I can discuss the growth potential of new markets in other 
countries and Problems of entering foreign markets, e.g., 
cultural differences and lack of knowledge and the benefits 
and limitations of methods to overcome such problems, 
e.g., joint ventures, licensing. 
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Unit 3: Operations 
management   

Key Topic 1: The importance of managing resources 
effectively, reason for holding inventories, difference between 
production and productivity.   

a) I can understand - managing resources effectively to 
produce goods and services.  

b) I can explain the difference between production and 
productivity.  

c) I can analyze the benefits of increasing efficiency and how 
to increase it, e.g., increasing productivity by automation 
and technology, improved labor skills.  

d) I can explain the reasons why businesses hold inventories.  
e) I can explain the concept of lean production: how to achieve 

it, e.g., just-in-time inventory control and Kaizen; benefits of 
lean production.  

 
 
 
 
 



Key Topic 2: Main methods of production and use of 
technology. 

a) Outline the features, benefits and limitations of job, batch, 
and flow production.   

b) Recommend and justify an appropriate production method 
for a given situation. 

c) Explain how technology has changed production methods. 
 
Revision- Section 1 to section 3  

 

 
 

 


